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Chapter 1

Introduction

1.1 Rational

1.1.1 Aims

1.1.2 Objectives

Subsection of a Subsection

Example of double quotes “word”. Example of citation (Altschul et al., 1997). Example of

multiple citations (Altschul et al., 1997; Baker et al., 2007).

Example of italic text - Escherichia, Salmonella, and Shigella spp.

Example of hyperlink http://www.wikibooks.org.

Another example of hyperlink Wikibooks home.

LaTeX has a special way to embed maths symbols and notations. Here are some of

them. Also, observe how a bullet list is made.

• greater than ≥

• less than ≤

1
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Introduction

• percent sign %

• multiply N ×N

• inline equation M = N(N − 1)/2

Example of a mathematical formula:

ADD =
M∑
i=1

| < D(n+ 1, i) > − < D(n, i) > | (1.1)

Example of a figure.

Figure 1.1: An example graph

Example of a table and here is the reference to Table 1.1.
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Introduction

Organism Accession no. Genome size (bp) No. CDS

Mesorhizobium loti NC_002678 7036071 6743

Sinorhizobium meliloti NC_003047 3654135 3359

Bradyrhizobium japonicum NC_004463 9105828 8317

Rhodopseudomonas palustris NC_005296 5459213 4813

Bartonella quintana NC_005955 1581384 1142

Bartonella henselae NC_005956 1931047 1488

Rickettsia typhi NC_006142 1111496 837

Beijerinckia indica NC_010581 4170153 3569

Table 1.1: Whole-genome sequences used in this study
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Chapter 2

Indicative Literature

2.1 Heading

The placement and design of Call-to-Action (CTA) buttons on a webpage is a significant

aspect of User Experience (UX) design. It helps in directing user engagement and decision-

making. Several studies have proven that the positioning of CTAs can significantly affect

user behaviour and their actions (Experience, n.d.).

2.1.1 sub Heading

2.1.2 sub Heading
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Indicative Literature

Figure 2.1: An example graph
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Chapter 3

Research Methodology

3.1 Heading

The placement and design of Call-to-Action (CTA) buttons on a webpage is a significant

aspect of User Experience (UX) design. It helps in directing user engagement and decision-

making. Several studies have proven that the positioning of CTAs can significantly affect

user behaviour and their actions (Experience, n.d.).

3.1.1 sub Heading

3.1.2 sub Heading
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Research Methodology

Figure 3.1: An example graph
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Chapter 4

The Results/Findings

4.1 Heading

The placement and design of Call-to-Action (CTA) buttons on a webpage is a significant

aspect of User Experience (UX) design. It helps in directing user engagement and decision-

making. Several studies have proven that the positioning of CTAs can significantly affect

user behaviour and their actions (Experience, n.d.).

4.1.1 sub Heading

4.1.2 sub Heading
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The Results/Findings

Figure 4.1: An example graph

9



Chapter 5

Discussion

5.1 Heading

The placement and design of Call-to-Action (CTA) buttons on a webpage is a significant

aspect of User Experience (UX) design. It helps in directing user engagement and decision-

making. Several studies have proven that the positioning of CTAs can significantly affect

user behaviour and their actions (Experience, n.d.).

5.1.1 sub Heading

5.1.2 sub Heading
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Discussion

Figure 5.1: An example graph
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Chapter 6

Conclusions

6.1 Heading

The placement and design of Call-to-Action (CTA) buttons on a webpage is a significant

aspect of User Experience (UX) design. It helps in directing user engagement and decision-

making. Several studies have proven that the positioning of CTAs can significantly affect

user behaviour and their actions (Experience, n.d.).

6.1.1 sub Heading

6.1.2 sub Heading
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Conclusions

Figure 6.1: An example graph
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Chapter 7

Recommendations

7.1 Heading

The placement and design of Call-to-Action (CTA) buttons on a webpage is a significant

aspect of User Experience (UX) design. It helps in directing user engagement and decision-

making. Several studies have proven that the positioning of CTAs can significantly affect

user behaviour and their actions (Experience, n.d.).

7.1.1 sub Heading

7.1.2 sub Heading
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Recommendations

Figure 7.1: An example graph
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Appendix

First Appendix

Figure 2: Again, the example graph.
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